
SOCIAL MEDIA BASICS
U S I N G  FA C E B O O K  A N D  T W I T T E R  T O  
G R O W  Y O U R  M U LT I FA M I LY C O M P L E X  
A N D  E N G A G E  R E S I D E N T S

R U T H  S T U R M ,  E P I C O S I T Y



SOCIAL MEDIA IN 2016

• 78% of people have a social media profile

• 45% of people use social media in purchase and business 
decisions

• 2016 was the first year that almost all social networks became 
mobile-first



WHAT ABOUT MY 
BUSINESS?



FIRSTLY…
• 9 out of 10 businesses are already on social 

media
• Businesses need to play catch up

LUCKILY,
• 90% of businesses see increased exposure from 

using social media
• More than half report improved sales 



WHICH PLATFORM IS RIGHT FOR YOU?

Be Selective

Know Your Customer Base

• 79% of people aged 30 – 50 use Facebook at least 
once a week

• Instagram is great for visual businesses
• More than 67% of consumers with Twitter have used it 

for customer support 

Trade Secret of the Day:

Watch Both Your Competitors and Non-Competitors



FACEBOOK 101

- If Facebook was a country, it would be the third largest 
country in the world

- 1 billion members and counting 
- The easiest social platform for brands – especially 

good starter platform
- Balance of both photos and text
- Works for all types of businesses















TWITTER 101

• 313 million users
• Users are dedicated – half say they visit the site 

multiple times per day
• Great customer service resource
• Negative customer service churn increases by 15% 

when no one from company responds













• Search for keywords that customers use: “moving”, “rent”, “apartment”, 
“house-hunting”, etc

• Opportunities to find possible customer at the right time

WHAT TO SEARCH



CONCLUSION:
• Customers expect and often want you to be on social media

• 33% of customers prefer to contact brands through social media

• Snapchat, Instagram and other newer channels will become 
easier for brands to use, and more expected, as time continues

Questions?
Ruth Sturm, ruth@epicosity.com


