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Who are the Millennials?

Also called Generation Y, Generation We, Global
Generation, Generation Next, Net Generation, and Echo
Boomers

Birth years of Millennials

1. Born 1982-2004 (Strauss and Howe, Millennials Rising: The
Next Great Generation)

2. Born 1983-2001 (Carlson, The Lucky Few: Between the
Greatest Generation and the Baby Boom)

3. Born 1981-1996 (The Pew Research Center)

This presentation is focused on those who were born between
1981 and 1996. As of 2014, they are 18 to 33 years old.



Population size

As of July 1, 2013, there are 70 million millennials between
18 and 33 comprising 22% of the US population.
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Race and ethnicity

* 19% of millennials are Hispanic.
e 14% of millennials are African-American.

e 5% of millennials are Asian.



Hispanic millennials

* New Mexico (51%)
 California (42%)
 Texas (40%)

* Arizona (36%)

* Nevada (31%)
 Colorado (24%)

* Florida (24%)



Family demography

e 26% of millennials are The Decline in Marriage Among the
married, about half the Young |
% married atage 18 to 32, by generation
percentage of boomers at
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e 52% of millennials consider
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being a good parent
important.

* 63% of millennials think they are responsible for taking
care of an elderly parent.



Family demography

Growing Up with One Parent or Two

Who did you live with most of the time while you were
growing up?(%)

B Both parents O0Only one parent [ONeither parent

Millennial 31 7

25 7

16
Silent 14 |6

Note: “Don’t Know/Refused” responses not shown.
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Living with parents

An increasing proportion of young people lived with their
parents from 2005 to 2011.

Aged 18-24 living with their parents
* Men: 53% in 2005 vs. 59% in 2011;
* Women: 46% in 2005 vs. 50% in 2011.

Aged 25-34 living with their parents

* Men: 14% in 2005 vs. 19% in 2011;
 Women: 8% in 2005 vs. 10% in 2011.



Health demography

 One third of millennials Millennials and Exercise

are obese. % saying they got vigorous exercise in the
past 24 hours

e 28% of millennials
smoke cigarettes. All
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Employment

Full-time Employment by Generation,
2006-2010
% of each generation employed full time...

2010 02006 Change
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Income and economic hardship

 The median income for 18-27 year olds is $25,000 and for
28-36 year olds it’s $48,000.

 Millennials have higher levels of student loan debt,
poverty and unemployment, and lower levels of wealth
and personal income than their two immediate
predecessor generations (Gen Xers and Boomers) had at
the same stage of life cycles.



Economic optimism

Millennials Upbeat about Their

Financial Future

% saying they ... to lead the kind of life they want
®m Earn/have enough now

®Dontearn/have enough now, will in future
wDon'tearn/have enough now, won'tin future

Millennial 32 % 14:
cors IS
Boomer 45 38
S

Note: Based on all adults regardless of employment status,
N=1821. Those who are employed wereaskedifthey currentlyor
will “earn enough money” and those who are notemployed were
asked ifthey currentlyor will “have enough income.” “Don’t
know/Refused” responses notshown.

~

Source: Pew Research survey, Feb. 14-23, 2014
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Gender equity of wage

The Narrowing of the Gender Wage
Gap, 1980-2012

Median hourly earnings of women as a percentof men’s
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Note: Estimates are for civilian, non-institutionalized, full- or
part-time employed workers with positive earnings. Self-
employed workers are excluded.

Source: Pew Research Center tabulations of Current Population
Survey data.
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Wages Trending Up for Women, Down for Men

Median hourly earnings (in 2012 dollars), 1980-2012
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Note: Estimates are for civilian, non-institutionalized, full- and part-time employed

workers with positive earnings. Self-employed workers are excluded.

Source: Pew Research Center tabulations of Current Population Survey data.
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Education and culture

 23% of millennials have a Bachelor’s degree or higher.

* 38% of millennials are bilingual.

e 71% of millennials appreciate the influence of other
cultures on the American way of life.



Tattoos and body piercings

Tattoos, by Generation
% who have a tattoo
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Body Piercings
% who have a piercing somewhere other
than an ear lobe
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Car, iPhone, and gun

 Fewer young drivers drive due to culture changes of
iPhone versus car.

Millennials and Guns
% saying they have a gun in their home

All

Millennial
Gen X
Boomer

Silent
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Social media and networks

Social Networking Users
% of adults who use social networking sites

Feb/Mar Aug Nov/Dec Jan 05-10
2005* 2006* 2008* 2010** Change

All 5 1 27 41 +36
Millennial 7 51 71 75 +68
Gen X 7 10 38 50 +43
Boomer 5 4 13 30 +25
Silent 2 * 2 6 +4

*Data from surveys conducted by the Pew Research Center’s Internet
& American Life Project. Question wording varied from 2005 to 2008.
The 2005 item was worded “Use online social or professional
networking sites like Friendster or LinkedIn.” The 2006 item was
worded “Use an online social networking site like MySpace, Facebook
or Friendster.”

The 2008 item was worded “Use a social networking site like
MySpace, Facebook or Linkedin.com.”

**Question wording: Have you ever created your own profile on any
social networking site?




Social media and networks

Millennials Make Frequent Visits to Social Networking Sites
% of social networking users who visit the site they use most often ...

[l Several times a day [JOnce a day [JEvery fow days [JOnce a week or less

All Social Networking Users 23 23 34

Millennial - 26 20 25

Gen X n| 24 39

Boomer n 25 38

Note: Based on adults who have their own social networking profile. Silent Generation
not shown because of small sample size. “Don’t know/Refused” responses not shown.
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Detached from institutions

Millennials: Unmoored from Institutions

Percent who consider Percent of adults in each
themselves political generation who are
independents religiously unaffiliated
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* Age ranges are for 2014

Source: Data points represent totals based on all Pew Research surveys of the
general public conducted in that calendar year.

PEW RESEARCH CENTER



Millennials are independent, but vote Democratic

The Young/Old Voting Gap, 1972-2012

% voting for Democratic candidate
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Low on social trust

Millennials Less Trusting of Others
% saying that, generally speaking, most people can be trusted

60%
50 49
4
40 40% Boomer
~ 37% Silent
30 P 31% Gen X
20 o0 19% Millennial
10

1987 1992 1997 2002 2007 2012

Question wording “Genenallyspeaking, wouldyou saythat most peoplecan be trusted or

that you can't be too careful in dealing with people?’
QT_7N

Source: GeneralSocial Survey data, 1987-2012
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Gasoline price effects on traffic safety:

1) it takes 9-10 months for the effects to take place, but
2) immediately for teenage drivers, and

3) no effects at all for young adults.
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- Significant at p = .05
Significantatp=.1

Month lags that are statistically significant in negative binomial
regression models, April 2004—December 2012, Mississippi.



Millennials in a nutshell

“Racially diverse, economically stressed and politically liberal,
Millennials are building their own networks through social
media — rather than through political parties, organized
religion or marriage. Half now call themselves political
independents, the highest share of any generation.”

— Pew Research Center



Data sources

e The U.S. Census Bureau
e Pew Research Center
e Nielson

e Chi’s demographic research



